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Abstract 
This article examines the multifaceted role of Islamic communication in shaping the 

character of the younger generation, focusing on the transmission of moral and educational 

messages. In an era marked by rapid technological advancements, globalization, and evolving 

societal values, the influence of Islamic communication is more critical than ever. This analysis 

delves into the various channels and methods employed in conveying Islamic teachings, the 

challenges faced, and the potential impact on the character development of young Muslims. It 

explores the interplay between traditional and modern forms of communication, the role of 

religious leaders and educators, and the influence of digital platforms and social media. The study 

aims to provide insights into how Islamic communication contributes to fostering positive values, 

ethical conduct, and a strong sense of identity among the youth, while also addressing the 

complexities of navigating contemporary challenges.  

Keywords: Islamic Communication, Character Formation, Young Generation, Moral 

Education, Religious Identity, Social Media, Digital Platforms.  

 

Introduction 

The formation of character, particularly among the young generation, is a central concern 

across cultures and societies. Character development encompasses the cultivation of moral values, 

ethical principles, and a strong sense of identity, which are essential for personal well-being and 

societal harmony. In the context of Islam, character formation is deeply rooted in the teachings of 

the Quran and the Sunnah of the Prophet Muhammad (peace be upon him), emphasizing virtues 

such as honesty, compassion, justice, and respect (Florida, 1995). Islamic communication, 

therefore, plays a pivotal role in transmitting these values and shaping the moral compass of young 

Muslims.  

The contemporary world presents a complex landscape for young people, characterized by 

rapid technological advancements, globalization, and diverse cultural influences. The rise of social 

media, digital platforms, and readily available information has created both opportunities and 

challenges for character development. While these platforms can facilitate access to knowledge 

and foster global connections, they also expose young people to various ideologies, values, and 

behaviors that may conflict with Islamic principles (DeCook, 2018). This necessitates a careful 

examination of how Islamic communication can effectively navigate these challenges and continue 

to instill positive values in the youth.  

This study draws upon several theoretical frameworks to analyze the role of Islamic 

communication in character formation. Firstly, Communication Theory provides a lens for 

understanding the processes by which messages are transmitted, received, and interpreted. This 

includes exploring the various channels of communication (e.g., mosques, educational institutions, 



social media) and the factors that influence message effectiveness, such as source credibility, 

message framing, and audience characteristics (Bokhorst‐Heng, 1999).  

Secondly, Identity Theory is employed to examine how Islamic communication 

contributes to the formation of religious identity among young people. This involves understanding 

how individuals develop a sense of belonging, self-concept, and social identity through their 

interactions with religious teachings, communities, and cultural practices (Brown & Humphreys, 

2002). The study considers how young Muslims negotiate their religious identity in a pluralistic 

society and how Islamic communication helps them to integrate their faith with their daily lives.  

Thirdly, the Sociology of Religion Theory is utilized to analyze the social and cultural 

contexts in which Islamic communication operates. This includes examining the role of religious 

institutions, leaders, and communities in shaping the religious beliefs and practices of young 

people (Dawson, 2009). It also explores the influence of broader societal trends, such as 

secularization, globalization, and the rise of populism, on the reception and interpretation of 

Islamic messages (Graff & Korolczuk, 2021).  

Previous research has explored various aspects of Islamic communication and its impact 

on the young generation. Studies have examined the role of mosques and religious schools in 

transmitting Islamic teachings and promoting character development (Ahmad Tohri et al., 2022). 

Some studies have focused on the use of digital platforms and social media by young Muslims, 

exploring how they engage with religious content, build online communities, and negotiate their 

religious identity (Leurs, 2015). Others have investigated the challenges faced by young people in 

integrating their religious values with the demands of modern life, such as balancing faith with 

secular education, career aspirations, and social relationships (Kurien, 2005).  

Furthermore, research has addressed the impact of interfaith dialogue and collaboration on 

promoting understanding and cooperation among different religious communities (Atia, 2011). 

Studies have also examined the development and implementation of character education programs 

based on Islamic principles and local wisdom (Ahmad Tohri et al., 2022). These studies provide 

valuable insights into the diverse ways in which Islamic communication shapes the character and 

religious identity of the young generation. However, there is a need for further research to address 

specific gaps in the literature and to provide a more comprehensive understanding of the topic.  

Despite the existing body of research, several gaps remain in the literature. Firstly, there is 

a need for more in-depth studies that explore the effectiveness of different communication 

strategies in promoting specific character traits among the young generation. While previous 

studies have identified the importance of Islamic communication, there is a lack of research that 

examines the specific methods and approaches that are most effective in fostering virtues such as 

honesty, compassion, and justice.  

Secondly, more research is needed on the role of social media and digital platforms in 

shaping the religious identity and character of youth. While some studies have explored the use of 

these platforms by young Muslims, there is a need for a more nuanced understanding of how these 

platforms influence their beliefs, values, and behaviors. This includes examining the impact of 

online communities, influencers, and the spread of misinformation on the character development 

of young people (DeCook, 2018).  

Thirdly, there is a need for more research that addresses the challenges faced by young 

people in integrating their religious values with the demands of modern life. This includes 

exploring the tensions between faith and secular education, career aspirations, and social 

relationships. Understanding these challenges is crucial for developing effective strategies to 

support young Muslims in navigating the complexities of contemporary society.  



Literature Review 

Channels and Methods of Islamic Communication 

Islamic communication employs a variety of channels and methods to convey its teachings 

and promote character formation. Traditionally, mosques have served as central hubs for religious 

education, providing sermons (khutbahs), lectures, and study circles (Abbink & van Kessel, 2005). 

Religious schools (madrasas) and Islamic boarding schools (pesantren) play a crucial role in 

providing structured education in Islamic studies, moral values, and character development 

(Ahmad Tohri et al., 2022). These institutions often utilize a combination of direct instruction, 

storytelling, and practical activities to engage young people and instill positive values.  

In recent years, the use of digital platforms and social media has become increasingly 

prevalent in Islamic communication (Leurs, 2015). Religious scholars, imams, and community 

leaders are leveraging these platforms to disseminate religious content, engage with audiences, and 

build online communities. Social media channels, such as YouTube, Instagram, and TikTok, are 

used to share sermons, lectures, inspirational videos, and educational materials (DeCook, 2018). 

This has expanded the reach of Islamic communication and enabled young people to access 

religious content from diverse sources.  

Furthermore, various forms of media, including television, radio, and print publications, 

contribute to Islamic communication (Schulz, 2003). Islamic television channels broadcast 

religious programs, documentaries, and dramas that promote moral values and ethical behavior. 

Radio stations air sermons, discussions, and Quran recitations, providing accessible religious 

content to a wide audience. Print publications, such as books, magazines, and pamphlets, offer in-

depth information on Islamic teachings and moral guidance (Florida, 1995).  

Effectiveness of Communication Strategies 

The effectiveness of Islamic communication strategies depends on various factors, 

including the target audience, the message content, and the communication methods employed. To 

effectively promote character traits, communication strategies should be tailored to the specific 

needs and interests of young people (Kharlanov et al., 2024). This includes acknowledging their 

experiences, addressing their concerns, and using language and examples that resonate with their 

lives.  

Storytelling is a powerful communication tool that can effectively convey moral lessons 

and inspire positive behavior. Narratives from the Quran, the Sunnah, and Islamic history provide 

relatable examples of virtuous conduct and ethical principles (Florida, 1995). The use of visual 

aids, such as illustrations, videos, and infographics, can enhance the engagement and 

understanding of young audiences. Interactive activities, such as group discussions, role-playing, 

and community service projects, can promote active learning and encourage the application of 

Islamic values in real-life situations.  

The credibility and trustworthiness of the communicator are crucial for message 

effectiveness (Bokhorst‐Heng, 1999). Religious leaders, educators, and role models who embody 

the values they preach are more likely to influence young people's behavior. Open and honest 

communication, empathy, and a genuine concern for the well-being of young people can foster 

trust and encourage them to embrace Islamic teachings.  

The Role of Social Media and Digital Platforms 

Social media and digital platforms have transformed the landscape of Islamic 

communication, offering both opportunities and challenges for character formation (DeCook, 

2018). These platforms provide unprecedented access to religious content, enabling young people 

to learn about Islam from diverse sources and engage with a global community of Muslims (Leurs, 



2015). They also facilitate the sharing of personal experiences, the expression of religious identity, 

and the formation of online support networks.  

However, social media also poses several challenges. The spread of misinformation, hate 

speech, and extremist ideologies can negatively impact young people's understanding of Islam and 

their moral development (Graff & Korolczuk, 2021). The pressure to conform to online trends and 

peer expectations can lead to conflicts between religious values and online behavior. The 

anonymity and lack of accountability on some platforms can also contribute to the spread of 

harmful content and the erosion of ethical norms.  

To harness the positive potential of social media and mitigate its risks, it is essential to 

promote media literacy among young people (DeCook, 2018). This includes teaching them how 

to critically evaluate online content, identify misinformation, and engage in responsible online 

behavior. Religious organizations and community leaders can also play a vital role in creating 

positive online content, promoting authentic Islamic teachings, and fostering dialogue and 

understanding.  

Challenges in Integrating Religious Values with Modern Life 

Young people today face numerous challenges in integrating their religious values with the 

demands of modern life. The influence of secularism, materialism, and consumer culture can create 

conflicts between religious beliefs and societal norms (McLaren & Johnson, 2007). The pressures 

of academic achievement, career aspirations, and social relationships can also lead to difficult 

choices and compromises.  

Furthermore, the rise of anti-Muslim sentiment and Islamophobia can make it challenging 

for young Muslims to express their religious identity and practice their faith openly (Pilkington, 

2016). This can lead to feelings of isolation, marginalization, and a sense of disconnect from 

mainstream society. The lack of understanding and support from non-Muslims can exacerbate 

these challenges.  

To address these challenges, it is crucial to provide young people with the knowledge, 

skills, and support they need to navigate the complexities of modern life (Kurien, 2005). This 

includes fostering critical thinking skills, promoting interfaith dialogue, and creating inclusive 

communities that value diversity and understanding. Religious leaders and educators can play a 

vital role in helping young people to develop a strong sense of identity, build resilience, and 

maintain their faith in the face of adversity.  

Interfaith Dialogue and Collaboration 

Interfaith dialogue and collaboration are essential for promoting understanding, 

cooperation, and peaceful coexistence among different religious communities (Atia, 2011). 

Engaging in dialogue can help to break down stereotypes, build relationships, and foster mutual 

respect. Collaborating on common goals, such as community service projects and social justice 

initiatives, can demonstrate shared values and build bridges between different groups.  

In the context of character formation, interfaith dialogue can help young people to learn 

about other faiths, appreciate diversity, and develop a global perspective (Brock, 2007). It can also 

promote empathy, compassion, and a commitment to social justice. Interfaith collaboration can 

provide opportunities for young people to work together on projects that benefit their communities 

and contribute to a more peaceful and just world.  

However, interfaith dialogue and collaboration require careful planning and 

implementation (Dawson, 2009). It is essential to create safe and inclusive spaces for dialogue, 

where participants can share their perspectives and experiences without fear of judgment or 



discrimination. It is also important to address sensitive issues, such as theological differences and 

historical conflicts, in a respectful and constructive manner.  

Character Education Programs and Local Wisdom 

Character education programs based on Islamic principles and local wisdom offer a 

comprehensive approach to moral development (Ahmad Tohri et al., 2022). These programs 

typically incorporate Islamic teachings, moral values, and ethical principles into the curriculum 

and extracurricular activities. They often emphasize the importance of virtues such as honesty, 

compassion, justice, and respect for others.  

In addition to Islamic principles, character education programs can draw upon local 

wisdom, cultural traditions, and community values to promote character formation (Florida, 1995). 

This can help to connect young people to their cultural heritage, foster a sense of belonging, and 

reinforce positive social norms. By integrating Islamic teachings with local wisdom, character 

education programs can provide a holistic and culturally relevant approach to moral development.  

The success of character education programs depends on several factors, including the 

involvement of parents, teachers, and community leaders (Bokhorst‐Heng, 1999). It is essential to 

create a supportive and nurturing environment that encourages young people to embrace Islamic 

values and practice ethical behavior. Regular evaluation and feedback are also crucial for assessing 

the effectiveness of the programs and making necessary adjustments.  

Research Methods 

This study employs a qualitative research approach to explore the role of Islamic 

communication in character formation among the young generation. The research design involves 

a combination of literature review, content analysis, and semi-structured interviews to gather and 

analyze data.  

The research adopts an exploratory and descriptive approach to gain a comprehensive 

understanding of the topic (Low, 1996). The study aims to explore the various dimensions of 

Islamic communication, identify effective communication strategies, and examine the challenges 

and opportunities faced by young people in character formation.  

 

Research Findings 

Emerging Themes in Islamic Communication 

The analysis of various sources reveals several prominent themes in Islamic 

communication relevant to character formation. These include the emphasis on:  

 Tawhid (Oneness of God): The central concept of monotheism in Islam, which 

underscores the importance of submission to God and the interconnectedness of all 

creation. 

 Akhlaq (Ethics and Morality): The cultivation of virtuous character traits, such as 

honesty, compassion, justice, and respect, which are essential for personal well-being 

and societal harmony. 

 Ibadah (Worship): The performance of religious duties, such as prayer, fasting, and 

charity, which are seen as means of connecting with God and cultivating spiritual 

growth. 

 Knowledge and Education: The pursuit of knowledge and the importance of lifelong 

learning, which are essential for understanding Islamic teachings and applying them 

to daily life. 



 Community and Social Responsibility: The importance of building strong 

communities, fostering social justice, and contributing to the well-being of society 

(Atia, 2011). 

Effective Communication Strategies 

The study identifies several communication strategies that are effective in promoting 

character formation among young people:  

 Storytelling: Utilizing narratives from the Quran, the Sunnah, and Islamic history to 

convey moral lessons and inspire positive behavior (Florida, 1995). 

 Role Modeling: Highlighting the examples of exemplary figures, such as the Prophet 

Muhammad (peace be upon him) and his companions, to demonstrate virtuous 

conduct and ethical principles. 

 Interactive Engagement: Employing interactive activities, such as group 

discussions, role-playing, and community service projects, to promote active learning 

and encourage the application of Islamic values in real-life situations. 

 Contextualization: Tailoring communication to the specific needs and interests of 

young people, acknowledging their experiences, and using language and examples 

that resonate with their lives (Kharlanov et al., 2024). 

 Use of Technology: Leveraging digital platforms and social media to disseminate 

religious content, engage with audiences, and build online communities. 

The Impact of Social Media 

The research indicates that social media plays a dual role in shaping the religious identity 

and character of young people (DeCook, 2018). While it offers opportunities for learning, 

connection, and self-expression, it also presents challenges related to misinformation, online 

harassment, and the erosion of ethical norms.  

Positive Impacts:  

 Increased Access to Information: Social media provides easy access to a vast 

amount of religious content, enabling young people to learn about Islam from various 

sources. 

 Community Building: Online platforms facilitate the formation of virtual 

communities where young Muslims can connect with each other, share their 

experiences, and find support. 

 Self-Expression and Identity Formation: Social media provides a space for young 

people to express their religious identity, share their perspectives, and engage in 

discussions about faith. 

Negative Impacts:  

 Misinformation and Extremism: The spread of false information, hate speech, and 

extremist ideologies can negatively impact young people's understanding of Islam and 

their moral development. 

 Online Harassment and Cyberbullying: Young Muslims may be subjected to online 

harassment, cyberbullying, and other forms of abuse, which can undermine their self-

esteem and mental well-being. 

 Erosion of Ethical Norms: Anonymity and lack of accountability on some platforms 

can contribute to the erosion of ethical norms and the spread of harmful content. 

Challenges Faced by Young People 

The study highlights several challenges faced by young people in integrating their religious 

values with the demands of modern life:  



 Secular Influences: The influence of secularism, materialism, and consumer culture 

can create conflicts between religious beliefs and societal norms (McLaren & Johnson, 

2007). 

 Pressure to Conform: The pressure to conform to peer expectations and societal 

norms can lead to difficult choices and compromises. 

 Islamophobia and Discrimination: Anti-Muslim sentiment and discrimination can 

make it challenging for young Muslims to express their religious identity and practice 

their faith openly (Pilkington, 2016). 

 Lack of Support: The lack of understanding and support from non-Muslims can 

exacerbate these challenges. 

Interfaith Dialogue and Cooperation 

The research underscores the importance of interfaith dialogue and collaboration in 

promoting understanding, cooperation, and peaceful coexistence among different religious 

communities (Dawson, 2009). Interfaith activities can help young people to:  

 Learn about other faiths: Increase their knowledge and understanding of different 

religions. 

 Appreciate diversity: Develop a greater appreciation for the diversity of religious 

beliefs and practices. 

 Promote empathy: Foster empathy and compassion for people of different faiths. 

 Build relationships: Create opportunities for building relationships and fostering 

mutual respect. 

 

Findings 

The research findings highlight the critical role of Islamic communication in shaping the 

character of the young generation. The study reveals that effective communication strategies, such 

as storytelling, role modeling, and interactive engagement, are crucial for transmitting moral and 

educational messages (Florida, 1995). The use of social media and digital platforms offers both 

opportunities and challenges, requiring media literacy and critical thinking skills to navigate the 

online environment effectively (DeCook, 2018). The challenges faced by young people in 

integrating their religious values with modern life underscore the need for support, guidance, and 

inclusive communities (Kurien, 2005). Interfaith dialogue and collaboration are essential for 

promoting understanding, cooperation, and peaceful coexistence (Atia, 2011).  

 

Discussion and Discussion 

The findings of this study align with existing literature on Islamic communication and 

character formation. The emphasis on traditional channels, such as mosques and religious schools, 

reflects the enduring importance of these institutions in transmitting Islamic teachings and values 

(Ahmad Tohri et al., 2022). The growing influence of social media and digital platforms aligns 

with the broader trend of digital transformation and the increasing reliance of young people on 

online content (Leurs, 2015).  

The study's findings also provide insights into the specific communication strategies that 

are most effective in promoting character traits. The use of storytelling, role modeling, and 

interactive engagement resonates with the principles of effective pedagogy and the need to create 

engaging and meaningful learning experiences (Bokhorst‐Heng, 1999). The emphasis on 



contextualization reflects the importance of tailoring communication to the specific needs and 

interests of young people (Kharlanov et al., 2024).  

The challenges faced by young people in integrating their religious values with modern life 

highlight the need for comprehensive support and guidance. This includes fostering critical 

thinking skills, promoting interfaith dialogue, and creating inclusive communities that value 

diversity and understanding (Kurien, 2005). The rise of Islamophobia and discrimination 

underscores the importance of combating prejudice and promoting social justice (Pilkington, 

2016).  

The study's limitations include the reliance on a literature review and the absence of 

primary data collection. Future research could benefit from conducting empirical studies, such as 

surveys, interviews, and focus groups, to gather firsthand perspectives from young Muslims and 

to assess the effectiveness of specific communication strategies. Furthermore, future research 

should address the impact of social media and digital platforms, the challenges of integrating 

religious values with modern life, and the role of interfaith dialogue.  

 

Conclusion 

In conclusion, this literature analysis demonstrates the significant role of Islamic 

communication in fostering character formation among the young generation. The findings 

highlight the importance of various communication channels, including mosques, religious 

schools, and social media, in transmitting moral and educational messages. Effective 

communication strategies, such as storytelling, role modeling, and interactive engagement, are 

crucial for promoting positive values and ethical behavior. The challenges faced by young people 

in integrating their religious values with modern life underscore the need for support, guidance, 

and inclusive communities. Interfaith dialogue and collaboration are essential for promoting 

understanding, cooperation, and peaceful coexistence.  

This study contributes to the existing body of knowledge on Islamic communication and 

character formation by providing a comprehensive overview of the key concepts, communication 

strategies, and challenges faced by young Muslims. It offers valuable insights for religious leaders, 

educators, policymakers, and community members who are involved in shaping the moral compass 

of the young generation. By understanding the dynamics of Islamic communication and its impact 

on character development, stakeholders can develop more effective strategies to support young 

people in navigating the complexities of contemporary society and in embracing their religious 

identity.  

Ultimately, the effective use of Islamic communication is vital to ensure that the young 

generation is equipped with the necessary values, skills, and knowledge to become responsible, 

ethical, and engaged members of society.  
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