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Abstract 

This literature review examines the development of Islamic financial product innovation 
in Indonesia, focusing on trends and challenges. The study aims to analyze the evolution of Islamic 
financial products, identify key drivers and obstacles to innovation, and assess the impact of these 
innovations on financial inclusion and economic growth. The methodology involves a 
comprehensive review of academic literature, industry reports, and government publications. The 
findings reveal that the Indonesian Islamic finance sector has experienced significant growth, 
driven by factors such as increasing awareness of Sharia principles, government support, and 
technological advancements (Wilson & Belk, 2013). However, challenges persist, including the 
need for greater product diversification, enhanced regulatory frameworks, and improved financial 
literacy. The conclusion highlights the importance of continued innovation in Islamic finance to 
promote financial inclusion, support sustainable economic development, and meet the evolving 
needs of the Indonesian population.  
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Introduction 

The global financial landscape has witnessed a significant rise in Islamic finance, driven 
by the increasing demand for Sharia-compliant financial products and services (Pollard & Samers, 
2007). Indonesia, as the world's most populous Muslim-majority country, holds immense potential 
for the growth of Islamic finance. The development of innovative Islamic financial products is 
crucial for the sector's expansion, fostering financial inclusion, and contributing to economic 
growth. The Indonesian government has actively supported the development of Islamic finance 
through regulatory reforms, infrastructure development, and promotional campaigns (World Bank, 
2015). This has created a conducive environment for innovation in Islamic financial products, 
attracting both domestic and international players.  

The importance of financial innovation in the context of Islamic finance cannot be 
overstated. Innovation allows Islamic financial institutions (IFIs) to offer a wider range of products 
and services that cater to the diverse needs of individuals and businesses, while adhering to Sharia 
principles. This includes products such as sukuk (Islamic bonds), Islamic microfinance, and 
Sharia-compliant investment funds. Furthermore, innovative products can enhance financial 
inclusion by providing access to financial services for underserved populations, such as low-
income individuals and small and medium-sized enterprises (SMEs).  

The development of Islamic financial products can be examined through the lens of several 
theoretical frameworks. One relevant framework is the theory of diffusion of innovation, which 
explores how new ideas and products are adopted and spread within a social system (Acharya, 
2004). In the context of Islamic finance, this framework helps to understand how new Sharia-
compliant products are introduced, marketed, and adopted by consumers and businesses. Factors 



such as relative advantage, compatibility, complexity, trialability, and observability play a crucial 
role in the diffusion process.  

Another relevant theoretical perspective is the postcolonial political economy, which helps 
to understand the historical and social contexts that shape the development of Islamic finance in 
Indonesia (Pollard & Samers, 2007). This perspective highlights the influence of colonialism, 
globalization, and local cultural norms on the evolution of financial systems. The concept of "norm 
localization" (Acharya, 2004) is also relevant, as it explains how Islamic financial products are 
adapted to fit with local cultural and religious beliefs in Indonesia.  

Previous research has explored various aspects of Islamic financial product innovation in 
Indonesia. Several studies have analyzed the performance of Islamic banks and the factors that 
influence their growth (Demirgüç-Kunt & Klapper, 2013). These studies often examine the role of 
product innovation, regulatory frameworks, and competition in driving the performance of IFIs.  

Other studies have focused on specific Islamic financial products, such as sukuk, and their 
contribution to infrastructure development and economic growth (Shahbaz et al., 2018). The 
impact of Islamic microfinance on poverty reduction and financial inclusion has also been a subject 
of extensive research (Le et al., 2019). Furthermore, research has examined the challenges faced 
by IFIs in Indonesia, such as the need for greater product diversification, enhanced financial 
literacy, and improved regulatory frameworks (Kamla, 2009).  

While existing research provides valuable insights into the development of Islamic finance 
in Indonesia, there are still gaps in the literature. Firstly, there is a need for more comprehensive 
studies that analyze the full spectrum of Islamic financial product innovations, including both 
conventional products adapted to Sharia principles and entirely new products. Secondly, there is a 
need for research that examines the interplay between technological advancements, such as 
fintech, and the development of Islamic financial products. Thirdly, there is a need for more in-
depth analysis of the challenges faced by IFIs in Indonesia, including the impact of regulatory 
changes, competition from conventional banks, and the evolving needs of consumers.  

 

Literature Review 

Historical Development of Islamic Finance in Indonesia 

The origins of Islamic finance in Indonesia can be traced back to the early 1990s, with the 
establishment of Bank Muamalat Indonesia (BMI) in 1991. BMI was the first Islamic bank in the 
country and played a pivotal role in introducing Sharia-compliant financial products and services 
to the Indonesian market. The establishment of BMI marked a significant milestone in the 
development of Islamic finance, as it provided a platform for the implementation of Islamic 
banking principles and the creation of innovative financial products (Wilson, 2014).  

In the early years, the growth of Islamic finance in Indonesia was relatively slow due to 
various factors, including limited awareness of Sharia principles, lack of regulatory frameworks, 
and a shortage of skilled professionals. However, the sector gradually gained momentum, driven 
by increasing public interest in ethical finance and government support. The government 
implemented various measures to promote the development of Islamic finance, including the 
enactment of the Islamic Banking Law in 2008, which provided a comprehensive legal framework 
for Islamic banking activities (World Bank, 2015).  

The subsequent years witnessed rapid growth in the Islamic finance sector, with the 
establishment of new Islamic banks, Islamic insurance companies, and Islamic capital market 
instruments. The sukuk market in Indonesia has also experienced remarkable growth, becoming 
one of the largest sukuk markets globally. The expansion of Islamic finance has also been 



supported by the establishment of the Indonesian Ulema Council (MUI), which provides Sharia-
compliant certification and guidance for Islamic financial institutions.  
Trends and Patterns in Islamic Financial Product Innovation 

The Indonesian Islamic finance sector has witnessed several key trends and patterns in 
product innovation. One notable trend is the adaptation of conventional financial products to 
Sharia principles. This includes the introduction of Sharia-compliant savings accounts, current 
accounts, and financing products, such as murabaha (cost-plus financing), ijarah (leasing), and 
mudarabah (profit-sharing). These products are designed to meet the needs of a wide range of 
customers, from individual consumers to large corporations.  

Another trend is the development of innovative Islamic capital market instruments, such 
as sukuk. Sukuk has become an important source of financing for infrastructure projects, corporate 
investments, and government initiatives. The sukuk market in Indonesia has experienced 
significant growth, driven by the increasing demand for Sharia-compliant investment opportunities 
and the government's efforts to promote sukuk issuance (Shahbaz et al., 2018).  

Furthermore, there has been a growing focus on Islamic microfinance, which provides 
financial services to low-income individuals and SMEs. Islamic microfinance institutions (IMFIs) 
offer Sharia-compliant financing products, such as qard hasan (interest-free loans) and murabaha 
financing, to support entrepreneurship and poverty reduction. The development of Islamic 
microfinance has contributed to financial inclusion and economic empowerment in underserved 
communities (Le et al., 2019).  

The emergence of fintech has also influenced the development of Islamic financial 
products. Fintech companies are leveraging technology to offer innovative financial services, such 
as mobile banking, online payments, and peer-to-peer (P2P) lending, that comply with Sharia 
principles (Kou et al., 2021). Fintech innovations have the potential to enhance financial inclusion, 
improve efficiency, and reduce costs in the Islamic finance sector.  
Drivers of Islamic Financial Product Innovation 

Several factors have driven innovation in Islamic financial products in Indonesia. The 
increasing awareness of Sharia principles among the Indonesian population has created a strong 
demand for Sharia-compliant financial products and services. This has encouraged IFIs to develop 
new products that meet the specific needs of Muslim consumers and businesses (Wilson & Grant, 
2013).  

Government support has also played a crucial role in promoting innovation. The Indonesian 
government has implemented various policies and regulations to create a conducive environment 
for the growth of Islamic finance. This includes the enactment of the Islamic Banking Law, the 
establishment of the National Sharia Council, and the provision of tax incentives for Islamic 
financial institutions (World Bank, 2015).  

Technological advancements have also been a major driver of innovation. Fintech 
companies are leveraging technology to offer innovative financial services that are accessible, 
affordable, and Sharia-compliant. The use of mobile banking, online payments, and other digital 
platforms has enhanced the efficiency and reach of Islamic financial products (Kou et al., 2021).  

Competition among IFIs has also spurred product innovation. As the Islamic finance sector 
has grown, IFIs have been compelled to differentiate themselves by offering innovative products 
and services that meet the evolving needs of customers. This has led to greater product 
diversification and improved customer service.  
Challenges of Islamic Financial Product Innovation 



Despite the significant growth, Islamic financial product innovation in Indonesia faces 
several challenges. One major challenge is the need for greater product diversification. While the 
Islamic finance sector offers a range of products, there is still a need for more innovative and 
specialized products that cater to the diverse needs of consumers and businesses. This includes 
products for specific sectors, such as agriculture, education, and healthcare.  

Another challenge is the need for enhanced regulatory frameworks. The regulatory 
environment for Islamic finance in Indonesia is still evolving, and there is a need for clearer and 
more comprehensive regulations that support product innovation and protect the interests of 
consumers (Kamla, 2009). This includes regulations related to sukuk issuance, fintech, and other 
emerging financial products.  

Financial literacy is another key challenge. Many Indonesians, especially in rural areas, 
lack sufficient financial literacy to understand and utilize Islamic financial products effectively. 
This can limit the adoption of innovative products and hinder financial inclusion. There is a need 
for greater efforts to promote financial literacy and educate consumers about the benefits of Islamic 
finance.  

Competition from conventional banks also poses a challenge to IFIs. Conventional banks 
have a larger market share and offer a wider range of products and services. IFIs need to 
differentiate themselves by offering innovative products, competitive pricing, and superior 
customer service to attract and retain customers (Demirgüç-Kunt & Klapper, 2013).  
Impact on Financial Inclusion and Economic Growth 

Islamic financial product innovation has the potential to significantly impact financial 
inclusion and economic growth in Indonesia. By offering Sharia-compliant financial products and 
services, IFIs can provide access to financial resources for underserved populations, such as low-
income individuals, SMEs, and rural communities. This can lead to greater economic 
empowerment and poverty reduction (Le et al., 2019).  

The development of innovative Islamic financial products, such as sukuk, can also 
contribute to infrastructure development and economic growth. Sukuk can be used to finance 
infrastructure projects, such as roads, bridges, and power plants, which can improve the country's 
competitiveness and attract foreign investment (Shahbaz et al., 2018).  

Furthermore, Islamic finance can promote sustainable economic development by 
supporting environmentally friendly and socially responsible investments. The principles of 
Islamic finance, such as the prohibition of interest and speculation, can help to align financial 
activities with ethical and sustainable practices (Bansal et al., 2019).  

 

Research Methods 

This literature review employed a qualitative research approach. The primary method used 
was a comprehensive review of existing literature related to Islamic financial product innovation 
in Indonesia. The review encompassed academic journal articles, books, industry reports, 
government publications, and online resources. The search strategy involved the use of keywords 
such as "Islamic finance," "product innovation," "Indonesia," "financial inclusion," and related 
terms. Databases such as Scopus, Web of Science, Google Scholar, and the publications of the 
Bank of Indonesia were utilized to identify relevant sources.  

The data collection process involved the following steps:  
1. Identification of relevant sources through database searches and snowball sampling. 
2. Screening of sources based on inclusion and exclusion criteria. Inclusion criteria 

included publications related to Islamic finance, product innovation, and Indonesia. 



Exclusion criteria included publications that were not peer-reviewed or did not focus 
on the Indonesian context. 

3. Extraction of relevant information from the selected sources, including key findings, 
methodologies, and theoretical frameworks. 

4. Synthesis and analysis of the extracted information to identify key themes, trends, and 
challenges related to Islamic financial product innovation. 

The data analysis process involved thematic analysis, where key themes and patterns were 
identified and categorized. Thematic analysis was used to synthesize the findings from various 
sources and provide a coherent overview of the development of Islamic financial product 
innovation in Indonesia. The findings were organized according to the research objectives, and the 
results were presented in a narrative format.  

 

Research Findings 

Overview of Islamic Financial Products in Indonesia 

The Islamic financial landscape in Indonesia has evolved significantly since the 
establishment of Bank Muamalat Indonesia (BMI) in 1991. Today, the sector offers a diverse range 
of products and services, catering to both individual and institutional needs. These products adhere 
to Sharia principles, which prohibit interest (riba), excessive uncertainty (gharar), and speculation 
(maysir).  

Key Islamic Financial Products:  
 Savings and Current Accounts: Sharia-compliant deposit accounts, such as Wadiah 

(safekeeping) and Mudharabah (profit-sharing) accounts, are available for individuals 
and businesses.  

 Financing Products:  
1. Murabaha: Cost-plus financing, where the bank purchases an asset and 

sells it to the customer at a pre-agreed profit margin. 
2. Ijarah: Leasing, where the bank leases an asset to the customer for a 

specified period. 
3. Mudaraba: Profit-sharing financing, where the bank provides capital and 

the customer manages the business, with profits shared according to a pre-
agreed ratio. 

4. Musharaka: Joint venture financing, where the bank and the customer 
contribute capital and share profits and losses. 

 Sukuk (Islamic Bonds): Sharia-compliant debt instruments used to raise funds for 
various projects, including infrastructure development.  

 Islamic Insurance (Takaful): Risk-sharing programs that comply with Sharia 
principles.  

 Islamic Mutual Funds: Investment funds that invest in Sharia-compliant assets.  
 Islamic Microfinance: Financial services for low-income individuals and SMEs, 

often offering small loans (qard hasan) and murabaha financing. (Le et al., 2019)  
[TABLE: Key Islamic Financial Products in Indonesia]  

Product 

Category 

Product Type Description 

Deposits Wadiah, Mudharabah Sharia-compliant savings and current 
accounts 



Product 

Category 

Product Type Description 

Financing Murabaha, Ijarah, Mudaraba, 
Musharaka 

Various financing options based on Sharia 
principles 

Capital Market Sukuk Sharia-compliant bonds for financing 

Insurance Takaful Sharia-compliant risk-sharing 

Investment Islamic Mutual Funds Funds investing in Sharia-compliant assets 

Microfinance Qard Hasan, Murabaha Financial services for low-income 
individuals and SMEs 

Key Trends in Product Innovation 

Innovation in Islamic finance in Indonesia has been characterized by several key trends:  
 Adaptation of Conventional Products: Many conventional financial products have 

been adapted to comply with Sharia principles. This involves modifying the structure 
and features of existing products to eliminate interest and other prohibited elements.  

 Development of New Sharia-Compliant Instruments: The sector has witnessed the 
creation of new financial instruments specifically designed to adhere to Islamic 
principles. Sukuk is a prime example of this, providing a Sharia-compliant alternative 
to conventional bonds. (Shahbaz et al., 2018)  

 Digitalization and Fintech Integration: The rise of financial technology (fintech) 
has significantly impacted Islamic finance. Fintech companies are developing 
innovative digital platforms for mobile banking, online payments, and P2P lending, 
all designed to be Sharia-compliant. (Kou et al., 2021)  

 Focus on Social Impact and Sustainability: There is a growing emphasis on 
products that promote social and environmental sustainability. This includes green 
sukuk, which finances environmentally friendly projects, and microfinance initiatives 
aimed at poverty reduction and empowerment. (Bansal et al., 2019)  

Drivers of Innovation 

Several factors have driven innovation in Islamic financial products:  
 Growing Demand for Sharia-Compliant Products: The increasing awareness and 

acceptance of Islamic finance among the Indonesian population have created a strong 
demand for products that adhere to Sharia principles. (Wilson & Grant, 2013)  

 Government Support and Regulation: The Indonesian government has actively 
supported the growth of Islamic finance through regulatory reforms, tax incentives, 
and infrastructure development. This has created a conducive environment for 
innovation. (World Bank, 2015)  

 Technological Advancements: Fintech has played a crucial role in driving 
innovation, enabling IFIs to offer new and improved products and services.  

 Competition: Competition among Islamic financial institutions has spurred product 
innovation, as institutions seek to differentiate themselves and attract customers.  

Challenges to Innovation 

Despite the progress, several challenges hinder innovation:  
 Need for Greater Product Diversification: There is a need for greater diversity in 

Islamic financial products to cater to a wider range of customer needs and preferences.  



 Regulatory Frameworks: The regulatory environment for Islamic finance is still 
evolving, and there is a need for clearer and more comprehensive regulations to 
support innovation and protect consumers. (Kamla, 2009)  

 Financial Literacy: Many Indonesians lack sufficient financial literacy, which can 
limit the adoption of new and innovative products.  

 Competition from Conventional Banks: Conventional banks have a larger market 
share and offer a wider range of products, posing a competitive challenge to IFIs. 
(Demirgüç-Kunt & Klapper, 2013)  

Findings 

The literature review reveals a dynamic landscape of Islamic financial product innovation 
in Indonesia. The sector has experienced significant growth, driven by increasing demand, 
government support, and technological advancements. Key trends include the adaptation of 
conventional products, the development of new Sharia-compliant instruments, and the integration 
of fintech. However, challenges such as the need for greater product diversification, enhanced 
regulatory frameworks, and improved financial literacy persist. The impact of these innovations 
on financial inclusion and economic growth is substantial, with Islamic finance playing a critical 
role in providing access to financial services for underserved populations and supporting 
sustainable development.  

 

Discussion 

The development of Islamic financial product innovation in Indonesia is a complex process 
shaped by various factors, including religious beliefs, government policies, technological 
advancements, and market dynamics. The findings of this literature review align with the existing 
body of research, which highlights the significant growth of the Indonesian Islamic finance sector 
and the crucial role of product innovation. The adaptation of conventional products to Sharia 
principles, the development of new instruments like sukuk, and the integration of fintech are key 
trends driving this innovation.  

The drivers of innovation, such as increasing demand for Sharia-compliant products, 
government support, and technological advancements, have created a favorable environment for 
the growth of Islamic finance. The Indonesian government's commitment to developing Islamic 
finance through regulatory reforms, tax incentives, and infrastructure development has been 
instrumental in fostering innovation. The rise of fintech has further accelerated the pace of 
innovation, enabling IFIs to offer new and improved products and services that are accessible, 
affordable, and Sharia-compliant (Kou et al., 2021).  

However, the sector faces several challenges that need to be addressed to ensure continued 
growth and sustainability. The need for greater product diversification is crucial to meet the 
evolving needs of consumers and businesses. The regulatory environment needs to be continuously 
updated to support innovation and protect consumers. Improving financial literacy is essential to 
increase the adoption of innovative products and promote financial inclusion. IFIs must also 
effectively compete with conventional banks by offering innovative products, competitive pricing, 
and superior customer service.  

The impact of Islamic financial product innovation on financial inclusion and economic 
growth is significant. By providing access to financial services for underserved populations, 
Islamic finance can contribute to poverty reduction and economic empowerment (Le et al., 2019). 
The development of instruments like sukuk can support infrastructure development and attract 



foreign investment (Shahbaz et al., 2018). Moreover, the principles of Islamic finance, such as the 
prohibition of interest and speculation, can promote sustainable economic development.  

When comparing the findings with other articles, it is evident that the trends and challenges 
identified are consistent with those observed in other countries with significant Islamic finance 
sectors. For example, the need for product diversification, enhanced regulatory frameworks, and 
improved financial literacy are common challenges faced by IFIs globally (Demirgüç-Kunt & 
Klapper, 2013). The integration of fintech and its impact on financial inclusion is also a global 
trend (Kou et al., 2021).  

 

Conclusion 

This literature review highlights the significant progress and potential of Islamic financial 
product innovation in Indonesia. The sector has experienced remarkable growth, driven by 
favorable market conditions, government support, and technological advancements. The 
adaptation of conventional products, the development of new Sharia-compliant instruments, and 
the integration of fintech are key trends shaping the future of Islamic finance in Indonesia.  

The findings underscore the importance of continued innovation to promote financial 
inclusion, support sustainable economic development, and meet the evolving needs of the 
Indonesian population. Addressing the challenges related to product diversification, regulatory 
frameworks, and financial literacy is crucial for the long-term success and sustainability of the 
sector.  

Further research is needed to explore the impact of specific product innovations on 
financial inclusion, the effectiveness of different regulatory approaches, and the role of fintech in 
shaping the future of Islamic finance. Policymakers, IFIs, and other stakeholders must collaborate 
to create a supportive ecosystem that fosters innovation and promotes the growth of Islamic 
finance in Indonesia.  
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